




The SLS AMG has landed.
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Famed	for	its	iconic	Gullwing	doors	that	reach	for	the	heavens,	the	SLS	AMG	also	boasts	a	6.3-litre	V8	engine	capable	of	
propelling	the	car	from	0-100	km/h	in	3.8	seconds,	while	reaching	a	top	speed	of	317	km/h.	It’s	little	wonder	then	that	
the	sports	car	created	a	worldwide	sensation	when	it	was	unveiled	in	Europe	in	2009.	But	due	to	the	car’s	popularity,	
Asia-Pacific	had	to	wait	until	Q3	in	2010	before	it	could	be	launched	here.	By	this	time,	the	region	was	eagerly	
anticipating	its	arrival,	which	is	why	we	came	up	with	the	campaign	headline	The SLS AMG has landed,	accompanied	
by	images	of	the	car	with	its	wings	in	the	air.	This	line	was	used	in	Singapore’s	two	main	daily	newspapers	on	the	day	
of	the	launch.	It	also	appeared	on	a	billboard	along	Orchard	Road	–	Singapore’s	most	famous	shopping	strip.	A	series		
of	print	advertisements	then	followed,	along	with	other	targeted	communications.

SLS	AMG	Launch	Singapore					Campaign	synopsis



SLS	AMG	Launch	Singapore					4pp	Straits	Times	creative-buy

A	decision	was	made	to	wrap	both	The Straits Times	and	the	Today	
newspapers	on	the	day	of	the	launch.	The Straits Times,	however,	
proved	challenging	because	it	did	not	allow	for	a	creative	buy	
outside	its	regular	dimensions.	We	got	around	this	by	using	the	
existing	fold	in	the	newspaper	and	putting	a	teaser	headline,		
Let the fascination begin,	above	the	partially	visible	doors.	When	
the	public	unfurled	the	bottom	half	of	the	newspaper,	the	rest	of		
the	car	was	revealed.	The	campaign	line,	The SLS AMG has landed,	
was	used	for	the	centre	spread.	The	wrap	went	on	to	win		
The Straits Times’	most	creative	buy	for	the	month	of	September.

SLS	AMG	Launch	Singapore					Tangs	outdoor	billboard
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SLS	AMG	Launch	Singapore					8pp	Today	creative-buy
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The	Today	newspaper	wrap	allowed	for	a	higher	quality	stock	of	
paper	and	more	opportunity	for	creativity.	The	teaser	headline,		
Let the fascination begin,	was	used	on	the	front	page	of	the	wrap	
with	an	image	of	a	single	door.	The	gatefolds	were	designed	to	
open	in	a	manner	that	emulated	the	opening	of	the	doors,	thus	
highlighting	the	SLS	AMG’s	most	talked	about	design	feature.		
Once	readers	opened	the	wrap,	they	found	themselves	in	the	centre		
of	the	newspaper	looking	at	an	SLS	AMG	advertorial.	In	short,	
wherever	they	turned,	they	were	greeted	by	the	SLS	AMG.



SLS	AMG	Launch	Singapore					Press	campaign
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Yes, it will fly.
The SLS AMG. Born to fascinate.

With all the power of a category six hurricane, the SLS has been compared with  
the strongest forces of nature. A V8 engine notable for its thunderous engine notes.  
571 horses stabled beneath the bonnet. Gears that change in less than a hundred  
milliseconds. 0 -100 km/h in 3.8 seconds. A top speed of 317 km/h. So when we told 
you the SLS would fly. We meant it. www.mercedes-benz.com.sg/sls-amg

Cycle & Carriage (Exclusive Dealer) Sales	Enquiries:	6298	1818.	Mercedes-Benz	Center,	301	Alexandra	Road.	Mon	-	Sat:	8.30am	-	7pm,	Sun	&	PH:	10am	-	6pm.
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A harem of automotive fantasies.
The SLS AMG. Born to fascinate.

Bold and ravishingly attractive. Audacious, yet sophisticated. The moment you lay eyes 
on the SLS you will come to realise the full meaning of desire; its timeless design 
awakening the passion within. There are those iconic Gullwing doors. A body to die for.  
A cockpit modelled on a fighter jet’s. And when you press the starter button, igniting  
the 571 hp 6.3-litre V8 engine, this fascinating super sports car will leave you yearning  
for more. www.mercedes-benz.com.sg/sls-amg

Cycle & Carriage (Exclusive Dealer) Sales	Enquiries:	6298	1818.	Mercedes-Benz	Center,	301	Alexandra	Road.	Mon	-	Sat:	8.30am	-	7pm,	Sun	&	PH:	10am	-	6pm.
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Raising doors and pulses since 1952.
The SLS AMG. Born to fascinate.

When Mercedes-Benz first launched the 300 SL Gullwing in 1952, it caused a sensation.  
The SLS, meanwhile, was not conceived as a direct sequel, but rather something resolutely  
independent. The result: a muscular body, like a beast born for the hunt, a long menacing hood,  
a striking front, and of course those iconic Gullwing doors, responsible for heart palpitations 
the world over. The SLS. A legend in the remaking. www.mercedes-benz.com.sg/sls-amg

Cycle & Carriage (Exclusive Dealer) Sales	Enquiries:	6298	1818.	Mercedes-Benz	Center,	301	Alexandra	Road.	Mon	-	Sat:	8.30am	-	7pm,	Sun	&	PH:	10am	-	6pm.
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Auto Bild Design Award 2010.
Top Gear GT Car of the Year 2009. 
International Engine of the Year Awards 2010.
We always knew it had incredible pick-up.
The SLS AMG. Born to fascinate.

No sooner had the SLS rolled off the factory floor and the accolades started rolling in. 
With its timeless design and iconic Gullwing doors it has won virtually every design award 
worth winning. BBC’s Top Gear team named it their favourite GT car due to its overall speed,
design and superior handling. And with a 6.3-litre V8 engine that propels the SLS from
0-100 km/h in 3.8 seconds, the awards have been arriving just as swiftly. Like we said, 
we always knew it had incredible pick-up. www.mercedes-benz.com.sg/sls-amg

Cycle & Carriage (Exclusive Dealer) Sales	Enquiries:	6298	1818.	Mercedes-Benz	Center,	301	Alexandra	Road.	Mon	-	Sat:	8.30am	-	7pm,	Sun	&	PH:	10am	-	6pm.

A	series	of	print	advertisements	were	created	for	the	SLS	AMG	
campaign,	which	ran	in	various	newspapers	and	magazines	
throughout	Singapore	and	further	afield.	The	direction	for	these	ads		
was	very	fairly	simple;	either	champion	the	car’s	incredible	design,	
or	its	sports	car	credentials.



The	SLS	AMG	was	awarded	the	coveted	role	of	Official	F1	Safety	
Car.	With	this	in	mind,	we	came	up	with	a	creative	buy	that	touched	
on	its	sports	car	pedigree,	as	well	as	its	beauty.	The	first	image	is	
that	of	the	F1	Safety	Car.	The	headline	reads,	Out in front of the 
Formula One field.	But	when	the	reader	lifts	the	transparent	page,	
the	safety	lights,	messaging	and	racing	stripes	peel	away.	We	are	
then	left	with	a	clean	and	elegant	car	and	a	headline	that	reads,	
Out in front of the world’s best hotels.	This	creative	buy	appeared	
in	Torque	and	Top Gear	magazines.

12 13

SLS	AMG	Launch	Singapore					Special-buy	Torque	&	Top	Gear	magazines
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The	SLS	AMG	television	commercial	featuring	Michael	Schumacher	was	filmed	in	Europe.	However,	for	Singapore	we	
changed	the	tagline	at	the	end	of	the	commercial	to	The SLS AMG has landed	to	reflect	our	positioning	and	make	it	a	
truly	integrated	campaign.	The	SLS	AMG	web	banners,	meanwhile,	began	with	the	doors	raised	and	pointing	skyward,	
while	the	rest	of	the	car	remained	concealed.	The	headline,	Let the fascination begin	ran	across	the	top	of	the	banner.	
As	the	doors	slowly	descended,	the	bottom	half	of	the	car	came	into	view.	When	they	finally	closed,	the	headline	The 
SLS AMG has landed	appeared	on	the	screen.	SLS	AMG	banners	ran	on	several	websites,	including	Luxury	Insider,	BBC,	
AsiaOne,	ESPN/Star,	Yahoo	and	MSN.

SLS	AMG	Launch	Singapore					TVC	and	web	banners

SLS	AMG	television	commercial

SLS	AMG	web	banner



SLS	AMG	Launch	Singapore					Premium	direct	mail	invitation

Invited	to	the	launch	party	was	Singapore’s	Tattler	crowd	–	those	
wealthy	enough	to	afford	the	SLS	AMG.	For	them,	we	designed	a		
very	personalised	invitation.	Every	V8	engine	in	the	SLS	AMG	is	
assembled	by	one	engineer,	and	one	engineer	only.	This	is	done	to	
ensure	best	practices.	The	engineer’s	signature	is	then	engraved	on	an		
engine	plaque	that	takes	centre	stage	on	the	engine	block.	For	these		
elite	invitees,	we	recreated	the	engine	plaque	and	engraved	their	
names	in	the	space	usually	reserved	for	the	engineers.	These	
expensive	keepsakes	were	also	accompanied	by	a	formal	invitation.

A	less	expensive	invite	was	also	created	for	the	other	partygoers	
invited	to	the	launch	party.	An	image	of	the	car’s	roof,	with	its	
Gullwing	doors	open	and	raised,	was	placed	on	the	front	cover	of	
the	invite,	along	with	the	campaign	line	The SLS AMG has landed.

16 17

SLS	AMG	Launch	Singapore					Direct	mail	invitation



SLS	AMG	Launch	Singapore					A1	collectable	poster	series

All	those	invited	to	the	launch	party	were	given	a	collection	of		
SLS	AMG	posters	to	take	home	with	them.
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BlueEFFICIENCY	Regional					Wall	Street	Journal	environmental	campaign

With	the	company’s	environmental	platform	BlueEFFICIENCY	launching	in	the	latter	half	of	2010,	it	was	decided	that		
a	pre-emptive	environmental	campaign	was	required	to	remind	people	that	Mercedes-Benz	takes	its	responsibilities	
seriously.	The	key	insight	for	this	campaign	was	that	the	company’s	engineers	see	the	environment	as	a	deeply	personal	
challenge.	With	this	in	mind,	we	created	a	series	of	five	strip	ads	with	the	word	engineering,	or	engineers,	appearing	in		
each	headline.	These	strip	ads	proved	so	successful	that	they	paved	the	way	for	subsequent	strip	ads	on	other	campaigns.	
A	blueprint- inspired	illustration	technique	was	added	to	the	images	to	emphasize	the	high	level	of	innovation.		
This	technique	was	also	used	for	the	subsequent	BlueEFFICIENCY	launch	in	Singapore	and	regionally.
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Engineered to propel you forward,
even when you stop.

Each time a car brakes, kinetic energy is converted into heat and  
is unfortunately wasted. Which is why our engineers have put their  
efforts into converting this wasted energy into eletrical energy to 
charge the battery. When the battery is fully charged, the generator 

can disengage from the engine, thus reducing your fuel consumption 
and CO2 emissions. It is just another example of how our constant
attention to detail is future-proofing our cars for a sustainable
motoring future. www.mercedes-benz.com

We told our engineers to lose some weight.

By reducing the weight of our cars, Mercedes-Benz engineers have made vast 
improvements in fuel efficiency, without compromising on safety. An aluminium 
space-frame chassis, forged lightweight wheels and improved firewall insulation,
among other things, have all helped to lighten the C-Class by up to 32 kilograms. 

Our engineers have even put a noise-absorbing membrane in between the glass 
panels of the windscreen in an effort to minimise its thickness, reducing its 
weight by 1.2 kilograms. It’s this constant attention to detail, that has positioned 
our cars so adeptly for a sustainable future. www.mercedes-benz.com

Engineering that makes resistance futile.

Over time deformities occur in car tyres because of their contact with 
the surface of the road. This has a braking effect on the car known as
rolling resistance. At 100km/h, rolling resistance has a greater effect on
fuel consumption than aerodynamic drag. Which is why Mercedes-Benz,

in collaboration with our partners, has developed tyres with improved inner 
walls and rubber compounds – reducing rolling resistance by 17 per cent  
to save fuel and cut CO2 emissions. It’s this attention to detail that has 
made our cars so environmentally compatible. www.mercedes-benz.com

Air can be dense.
Thankfully our engineers are not.

As the world’s first automotive company to use wind tunnels, Mercedes-Benz 
engineers have achieved remarkable advances in aerodynamic design over 
the years. This in turn has significantly reduced fuel consumption across our 
entire range. Recent innovations such as a revolutionary fan shutter in the 

grille, ventilated taillights and underbody cladding have all had a positive 
effect on wind drag, with many of our models rated the most aerodynamic in  
their segment. All this proves one thing. In order to design cars that go like 
the wind, first you must outsmart it. www.mercedes-benz.com

In 2006, Mercedes-Benz became the first car maker to put spray-guided direct 
fuel injection into production. A system that optimises every drop of fuel. It was 
a move that is now paying dividends. Termed Stratified-Charged Gasoline
Injection (CGI) technology, it has enhanced our petrol engines on every front. 

The C 250 CGI BlueEFFICIENCY, for example, delivers an increase in torque  
of approximately 27%, while fuel consumption has decreased by 15%, resulting  
in a significant reduction in CO2 emissions. CGI technology: it makes for a more 
responsive and responsible engine. www.mercedes-benz.com

Our engineers have expended a lot of energy,
so you can conserve some.
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BlueEFFICIENCY	Singapore					Launch	campaign

22

Mercedes-Benz	also	launched	BlueEFFICIENCY	in	2010,	the	company’s	environmental	movement	for	a	sustainable,	
emission-free	future.	After	daring	to	think	big	in	the	early	1990s,	BlueEFFICIENCY	was	formally	launched	in	Asia	Pacific	
last	year	with	no	less	than	85	models	containing	BlueEFFICIENCY	technologies.	All	of	which	place	far	less	burden	on	the	
environment.	Because	these	technologies	range	from	everything	from	lighter	components	that	reduce	fuel	consumption,	
to	electric	cars	such	as	the	B-Class	F-CELL,	it	was	decided	that	a	series	of	strip	ads	in	The Straits Times,	leading	up	to	
a	weekend	advertorial,	was	the	best	way	to	deliver	the	information.	Week	one	looked	at	the	company’s	holistic	approach	
to	reduce	car	weight	without	compromising	on	safety.	Week	two	looked	at	its	engine	technologies.	While	week	three	
focused	specifically	on	its	electric	drive	technologies.

Cycle & Carriage (Exclusive Dealer) Sales	Enquiries:	6298	1818.	Mercedes-Benz	Center,	301	Alexandra	Road.	Mon	-	Sat:	8.30am	-	7pm,	Sun	&	PH:	10am	-	6pm.
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Why	blue	is	the	new	green.

ADVERTISING	FEATURE

A
t	Mercedes-Benz,	eco-protection	
doesn’t	stop	at	the	exhaust	pipe.		
We	understand	that	in	order	to	
produce	cars	that	will	one	day	meet	

our	zero	emissions	objective,	we	have	to	think	
beyond	the	emissions	debate.	We	do	this	by	
evaluating	the	environmental	impact	a	vehicle	
has	throughout	its	entire	lifecycle.	How	much	
energy	is	required	to	obtain	the	raw	materials?	
What	will	its	impact	be	during	production?	
What	will	its	on-road	effects	be?	And	finally,	
how	best	to	recycle	its	used	parts?	In	fact,		
we	were	the	first	to	introduce	a	recycling		
take-back	system	in	1993	that	set	a	benchmark	
for	the	industry,	with	take-back	compulsory	
for	European	manufacturers	since	2007.

We	go	to	such	lengths	because,	as	the	inventor	
of	the	automobile,	we	feel	obligated	to	be	at	the		
forefront	of	efficient	mobility.	But	zero	emissions	
without	the	loss	of	performance	is	not	easily	
achieved.	It	is	only	possible	through	radical	
ideas.	Today	we	look	at	a	raft	of	small,	but	
ingenious	solutions	already	introduced	to	our	
vehicles	that	reduce	fuel	consumption	and		
CO2	emissions.	A	week	from	today	we	will	
cover	engine	technology,	to	be	followed	by	our		
electric	drive	technology	the	following	week.		
All	the	improvements	unveiled	in	our	three-part	
series	fall	under	our	environmental	movement,	
otherwise	known	as	BlueEFFICIENCY.

A	kilogram	here.	A	gram	or	two	there.
It’s	all	down	to	our	weight-loss	programme.

Our	engineers	have	made	vast	improvements	
in	fuel	efficiency	by	reducing	the	weight	of	our	
cars	without	compromising	on	safety.		
An	aluminium	space-frame	chassis,	forged	
lightweight	wheels	and	improved	firewall	
insulation,	among	other	things,	have	all	helped	

to	achieve	a	30%	weight	reduction	in	some	
models.	No	component	goes	unnoticed,	with	a	
plastic	wind-absorbing	membrane	now	placed	
in	between	the	glass	panels	of	the	windshield	to	
minimise	noise.	This	has	reduced	the	windshield’s	
thickness,	making	it	1.2	kilograms	lighter.

We	wouldn’t	dream	of	reinventing	the	wheel.		
But	we	thought	we	could	improve	upon	it.

Because	car	tyres	are	in	constant	contact		
with	the	surface	of	the	road,	deformities	occur	
over	time.	This	has	a	braking	effect	on	the	car	
known	as	rolling	resistance.	At	100	km/h,	
rolling	resistance	has	a	greater	effect	on	fuel	
consumption	than	aerodynamic	drag.	Which	is	
why	Mercedes-Benz,	in	collaboration	with	our	
partners,	has	developed	lightweight	tyres	with	
superior	rubber	compounds	and	multi-layered	
mesh	of	high-strength	steel	to	slow	down	this	
rate	of	distortion.	It	has	been	effective,	too.	
Reducing	rolling	resistance	by	17%	to	save	fuel,	
while	minimising	your	carbon	tyre	print.

What	does	it	take	to	design	the	world’s		
most	aerodynamic	cars?	Tunnel	vision.

Mercedes-Benz	began	construction	on	the	
world’s	first	wind	tunnel	for	automobiles	back	
in	1940.	Since	then,	wind	tunnels	have	played	
an	important	role	in	establishing	Mercedes-Benz	
as	a	leader	in	aerodynamics,	significantly	
reducing	fuel	consumption	across	our	entire	

range.	Recent	innovations	such	as	a	
revolutionary	radiator	shutter,	partially	covered	
grille,	underbody	cladding,	reduction	of	vehicle	
height	and	a	more	streamlined	design	have	all	
had	a	positive	effect	on	wind	drag,	leading	to	
an	increase	in	overall	fuel	efficiency	of	1.2%.	
In	fact,	many	of	our	models	are	rated	the	most	
aerodynamic	in	their	respective	segments.

When	you	apply	the	brakes,		
our	cars	apply	green	technology.

Intelligent	ancillary	units	that	minimise	energy	
losses	have	further	improved	fuel	efficiency	by	
4.7%.	One	such	innovation	is	a	valve	in	the	servo	
pump.	It	switches	off	the	power	steering	on	long	
stretches,	saving	the	engine	from	unnecessarily	
powering	the	unit.	Clutch	disengagement	
technology	for	automatic	vehicles	is	yet	another		
breakthrough.	It	effectively	slips	the	engine	into	
neutral	when	stationary	(lowering	the	revs	and	
saving	fuel)	and	straight	back	into	drive	at	the	
slightest	touch	of	the	accelerator.	The	recuperating	
braking	system,	meanwhile,	harnesses		
kinetic	energy	every	time	the	car	brakes.	
This	kinetic	energy,	which	would	otherwise	be	
lost,	is	then	used	to	charge	the	battery.	A	fully	
charged	battery	means	that	the	generator		
can	disengage	from	the	engine,	further		
reducing	fuel	consumption	and	CO2	emissions.	
BlueEFFICIENCY.	Innovations	for	efficient	mobility.	
www.mercedes -benz.com.sg

Why blue is the

Week	1:		
Weight	reduction

Cycle & Carriage (Exclusive Dealer) Sales	Enquiries:	6298	1818.	Mercedes-Benz	Center,	301	Alexandra	Road.	Mon	-	Sat:	8.30am	-	7pm,	Sun	&	PH:	10am	-	6pm.
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Introducing BlueEFFICIENCY. An environmental movement 
from Mercedes-Benz designed to improve fuel economy and cut
emissions. One area where our engineers have made vast 
improvements is weight reduction. Lighter cars use less fuel and  
therefore emit fewer harmful gases. An aluminium space-frame  
chassis, forged lightweight wheels and superior firewall insulation, 

among other things, have all helped to achieve a weight reduction 
of more than 30% in some models. But this is only part of the story. 
For a more in-depth look at our BlueEFFICIENCY technologies, 
turn to the motoring section in The Straits Times this Saturday.
BlueEFFICIENCY. Innovations for efficient mobility. 
www.mercedes-benz.com.sg

We told our engineers to lose some weight.We told our engineers to lose some weight.

Cycle & Carriage (Exclusive Dealer) Sales	Enquiries:	6298	1818.	Mercedes-Benz	Center,	301	Alexandra	Road.	Mon	-	Sat:	8.30am	-	7pm,	Sun	&	PH:	10am	-	6pm.
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BlueEFFICIENCY from Mercedes-Benz is an environmental
movement for today, tomorrow and the future. The ultimate goal:  
emission-free mobility. One area where we have consistently led  
the field is vehicle aerodynamics. As the first automotive company 
in the world to use wind tunnels, Mercedes-Benz has achieved
remarkable success in aerodynamic design over the years. 

This in turn has significantly reduced fuel consumption and CO2 
emissions across our entire range. But this is only part of the story. 
For a more in-depth look at our BlueEFFICIENCY technologies,
turn to the motoring section in The Straits Times tomorrow. 
BlueEFFICIENCY. Innovations for efficient mobility. 
www.mercedes-benz.com.sg

What does it take to design the world’s
most aerodynamic cars? Tunnel vision.most aerodynamic cars? 
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Engineering for a greener future requires a holistic approach.
Which is why we have developed a range of initiatives  
under our environmental movement, BlueEFFICIENCY.
Spray-guided direct injection technology, referred to as CGI 
engine technology, is one such initiative. We were the first 
to put it into series production, the result being increased

torque and a reduction in fuel consumption and CO2 emissions
of up to 10%. But this is only part of the story. For a more 
in-depth look at our BlueEFFICIENCY technologies, turn  
to the motoring section in The Straits Times on Saturday. 
BlueEFFICIENCY. Innovations for efficient mobility. 
www.mercedes-benz.com.sg

Torque that’s supported by action 
on the environment.on the environment.

Cycle & Carriage (Exclusive Dealer) Sales	Enquiries:	6298	1818.	Mercedes-Benz	Center,	301	Alexandra	Road.	Mon	-	Sat:	8.30am	-	7pm,	Sun	&	PH:	10am	-	6pm.
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Minimising the automobile’s impact on the environment
takes initiative. We call it BlueEFFICIENCY. Our aim is to one  
day manufacture cars that produce zero emissions, with our  
BlueTEC diesel technology an important leap forward in the  
right direction. BlueTEC consists of an ingenious catalytic 
converter that reduces CO2 emissions by means of a chemical 

reaction. At the end of the process, all that is left is water 
and harmless nitrogen. But this is only part of the story. For 
a more in-depth look at our BlueEFFICIENCY technologies, 
turn to the motoring section in The Straits Times tomorrow.
BlueEFFICIENCY. Innovations for efficient mobility. 
www.mercedes-benz.com.sg

It’s full steam ahead 
for an engine that emits water.for an engine that emits wate

Cycle & Carriage (Exclusive Dealer) Sales	Enquiries:	6298	1818.	Mercedes-Benz	Center,	301	Alexandra	Road.	Mon	-	Sat:	8.30am	-	7pm,	Sun	&	PH:	10am	-	6pm.

A	
D

ai
m

le
r	

Br
an

d
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W
hen	the	internal	combustion	
engine	was	first	invented	in	1876,	
it	was	the	beginning	of	a	new	
era.	Today	we	are	on	the	brink	

of	yet	another	industry	revolution,	with	the	
world	demanding	greener	transportation.	And	
with	more	than	600	million	cars	presently	on	
the	road	–	a	figure	that	is	expected	to	double	
by	2030	–	time	is	of	the	essence.	

As	the	inventor	of	the	automobile,	Mercedes-Benz	
has	a	responsibility	to	ensure	efficient	mobility.	
Our	philosophy	and	future	goal	is	zero	emissions.	
In	order	to	achieve	this	ambition,	we	have	
taken	several	approaches:	the	optimisation		
of	internal	combustion	engines;	further	
efficiency	improvements	with	hybridisation;	
and	emission-free	driving	with	fuel	cell	and	
battery	powered	vehicles.

Today	we	look	at	engine	technology,	
hybridisation	and	the	beginnings	of	our	electric	
drive	technology,	with	the	latter	covered	more	
extensively	next	week.	Some	of	the	following	
technologies	are	currently	available	in	Singapore,	
while	others	are	yet	to	be	released.	However,	
all	the	innovations	unveiled	this	week	and		
next	fall	under	our	environmental	movement,	
otherwise	known	as	BlueEFFICIENCY.

At	the	end	of	the	process,	all	that	is	left	is	
water	and	harmless	nitrogen.	Currently	available	
in	the	E	350	BlueTEC,	ML	350	BlueTEC	and		
GL	350	BlueTEC,	the	technology	reduces	nitrogen	
oxides	by	up	to	80%	and	already	complies	
with	EU6	emissions	regulations,	which	come	
into	force	in	2014.

Petrol	hybrid	technology.		
Clearing	the	air	and	your	conscience.

Hybrid	is	the	intelligent	combination	of	a	petrol	
engine	and	an	electric	drive.	And	while	impressive,	
the	real	challenge	is	in	manufacturing	a	hybrid	
car	that	does	not	compromise	on	performance,	
such	as	the	S	400	HYBRID.	Our	revolutionary	
120-volt	lithium- ion	battery	has	no	less	than	
25	patents.	Extremely	compact	with	a	high-
storage	capacity,	it	has	reduced	fuel	consumption	
in	urban	use	by	as	much	as	20%.

Diesel	hybrid	technology.		
Making	large	vehicles	small	polluters.

Diesel	engines	are	recognised	for	their	high	
torque	and	low	fuel	consumption,	which	is	why	
most	commercial	vehicles	run	on	diesel.	So	when	
you	combine	a	diesel	engine	with	a	lithium-ion	
battery	and	an	electric	drive	system,	such	as		
in	the	GLK	300	BlueTEC	HYBRID,	you	have	a	
formidable	combination.	The	electric	motor	
supports	the	combustion	engine	when	
accelerating	from	low	revs.	More	importantly,	
it	still	embodies	the	highest	standards	of	
environmental	protection,	reducing	fuel	
consumption	and	emissions	by	up	to	20%.
BlueEFFICIENCY.	Innovations	for	efficient	mobility.	
www.mercedes - benz.com.sg

Stratified-Charged	Gasoline	Injection.
Engineer-speak	for	lean,	mean	and	green.

Mercedes-Benz	was	the	first	to	put	spray-guided	
direct	injection	technology	into	series	production	
in	2006.	Termed	Stratified-Charged	Gasoline	
Injection	(CGI),	the	technology,	currently	available	
in	the	C-Class	and	E-Class,	is	superior	to	the	
standard	wall -guided	direct	injection	system.	
That	is	because	the	exact	dose	of	fuel	required	
for	each	situation	is	sprayed	directly	into	the	
cylinders	to	ensure	every	drop	is	used.	With	CGI	
technology	you	get	more	power	and	torque,	
while	reducing	your	fuel	consumption	and	CO2	
emissions	by	around	10%.

Natural	Gas	Technology.		
Like	a	breath	of	fresh	air.

Natural	Gas	Technology	(NGT)	gives	you	the	best	
of	both	worlds	–	a	bivalent	drive	system	that	
runs	on	petrol	and	gas.	You	can	switch	between	
the	two	fuel	types	whenever	you	like.	And	unlike	
gas-powered	cars	of	old,	switching	has	no	effect	
on	power	or	torque	figures.	The	only	things	
you	get	less	of	are	emissions,	engine	noise	and	
running	costs.	Pollutant	emissions	are	reduced	
by	up	to	80%.	CO2	emissions	by	up	to	20%.	
The	technology	is	currently	available	in	the	
B	180	NGT	BlueEFFICIENCY.

Diesel	technology.		
Still	a	viable	solution	for	pollution.

BlueTEC	is	the	clean	diesel	option.	It	combines	
optimised	combustion	with	an	advanced	and	
complex	catalytic	converter	system	that	reduces	
carbon	monoxide,	hydrocarbons	and	particulate	
emissions	by	means	of	a	chemical	reaction.	

Engines	that	eagerly	respond	to	your	foot.
And	global	warming.And global warming.

Cycle & Carriage (Exclusive Dealer) Sales	Enquiries:	6298	1818.	Mercedes-Benz	Center,	301	Alexandra	Road.	Mon	-	Sat:	8.30am	-	7pm,	Sun	&	PH:	10am	-	6pm.
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Zero emissions. It has always been the ultimate aim  
of our environmental movement, BlueEFFICIENCY. 
And in 2010, this lofty goal was achieved with the launch  
of the B-Class F-CELL. Whereas conventional electric 
cars draw their power from a battery to drive the electric 
motor, fuel-cell vehicles obtain their electrical energy

from a chemical reaction between hydrogen and oxygen 
in the fuel cell, with pure water being the only emission.
But there is more to the story, which you will find in 
the motoring section in The Straits Times on Saturday. 
BlueEFFICIENCY. Innovations for efficient mobility. 
www.mercedes-benz.com.sg

We take our environmental record seriously,
which is why we have achieved zero.which is why we have achieved zero.
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About 15 years ago Mercedes-Benz set itself on the path 
of emission-free mobility. We now call it BlueEFFICIENCY. 
And that goal has been achieved with three, emission-free 
models that cater to the varying needs of our customers. 
The BlueZERO E-CELL concept, meanwhile, is the perfect 
city car. It uses an innovative 120-volt lithium-ion battery 

and relies on an electric motor alone – without the need
for fossil fuels – and can travel up to 200 kilometres
before having to be recharged. To get the full story, turn
to the motoring section in The Straits Times tomorrow. 
BlueEFFICIENCY. Innovations for efficient mobility.
www.mercedes-benz.com.sg

It’s all positives and no negatives
for this battery operated vehicle.for this battery operated vehicle.
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ADVERTISING	FEATURE

Blue	sky	thinking	from	Mercedes-Benz.

T
he	name	Mercedes-Benz	has	stood	for	
automotive	innovations	for	over	100	
years.	Gottlieb	Daimler	was	the	first		
to	invent	the	high-speed	petrol	engine,	

while	Karl	Benz	invented	the	first	complete	
automobile.	Their	desire	to	be	first	and	bring	
the	world	the	most	innovative	technologies	has		
been	a	trademark	of	the	company	ever	since.		
Fast-forward	a	century	and	Mercedes-Benz	
remains	one	of	the	key	automotive	players,	with	
almost	10	million	cars	on	the	road,	and	one	of	
the	world’s	largest	manufacturers	of	commercial		
vehicles.	All	of	which	means	we	have	a	great	
responsibility	to	the	environment.	

This	is	why	efficient	mobility	has	become	our	
philosophy,	with	zero	emissions	the	ultimate	
goal.	A	giant	leap	forward	came	in	1994	with	
the	introduction	of	the	world’s	first	fuel-cell	
vehicle,	a	Mercedes-Benz	van	named	NECAR.	
To	date,	more	than	a	billion	euros	have	been	
invested	in	research	and	further	development	
of	this	innovative	technology.	And	in	2010	we	
launched	our	first	series-produced	fuel-cell	
car	to	the	public:	the	B-Class	F-CELL.

Fuel-cell	vehicles	obtain	their	electrical	energy	
from	a	chemical	reaction	between	hydrogen	
and	oxygen	in	the	fuel	cell,	whereas	conventional	
electric	cars	draw	their	power	from	a	battery	
to	drive	the	electric	motor.	There	are	two	distinct	
advantages	to	fuel-cell	technology.	Firstly,	it	is	

very	clean,	with	pure	water	being	the	only	
emission.	Secondly,	it	performs	impressively.	
All	our	fuel-cell	models	can	accelerate	from	
0 -100	km/h	in	less	than	11	seconds	and	reach	
an	electronically	limited	top	speed	of	150	km/h.	
The	technology	you	are	about	to	marvel	at	all	
comes	under	our	environmental	movement,	
otherwise	known	as	BlueEFFICIENCY.

BlueZERO	F-CELL	technology.		
The	first	evergreen.

The	BlueZERO	F-CELL	concept,	unveiled	this	year	
in	the	B-Class	F-CELL,	combines	zero	emissions	
with	long	distance	comfort	and	compelling	
performance.	It	requires	no	mineral	fuels	such	
as	petroleum	whatsoever.	Instead,	it	relies	on	
electric	power	generated	by	a	reaction	between	
hydrogen	and	oxygen	in	the	fuel	cell,	with	the	
only	byproduct	being	pure	water.	The	key	drive	
components	are	located	in	a	sandwich-floor	
concept	between	the	axles	and	beneath	the	
occupants.	This	protects	the	components	and	
takes	up	less	space,	leaving	the	interior	of	the	
vehicle	and	boot	fully	available.		

BlueZERO	E-CELL	technology.		
The	ideal	city	solution.

The	second	drive	concept,	the	BlueZERO	E-CELL,
uses	an	innovative	120-volt	lithium-ion	battery	
and	relies	on	an	electric	motor	alone.	Once	
again	it	operates	without	the	need	of	fossil	

fuels.	For	those	who	drive	exclusively	in	urban	
areas	it	is	the	perfect	low-noise	emission-free	
option,	with	a	range	of	up	to	200	kilometres.	
As	with	any	Mercedes-Benz	car,	safety	is	
paramount.	This	is	where	the	sandwich-floor	
concept	in	all	BlueZERO	models,	where	the	drive	
train	is	positioned	beneath	the	occupants	and	
between	the	axles,	has	a	distinct	advantage	over	
conventionally	constructed	electric	cars,	where	
the	heavy	and	voluminous	storage	battery	is	
housed	in	the	boot,	or	in	the	rear-seat	area.

BlueZERO	E-CELL	PLUS	technology.		
The	best	of	both	worlds.

The	third	drive	concept	is	the	BlueZERO	E-CELL	
PLUS.	In	this	variant,	a	1-litre	turbocharged	
petrol	engine	is	fitted	at	the	rear	of	the	vehicle		
to	power	the	generator,	which	provides	the	
electricity.	When	necessary,	the	three-cylinder	
petrol	unit	tops	up	the	charge	in	the	lithium-ion	
battery.	As	a	result,	the	vehicle	can	cover	up	to	
600	kilometres	on	one	tank	of	fuel,	while	also	
having	a	range	of	100	kilometres	on	electric	
power	alone.	The	long-distance	driving	range	
makes	the	BlueZERO	E-CELL	PLUS	the	ideal	
vehicle	for	both	rural	and	urban	driving	situations.	
Proving	once	and	for	all	that	it	is	possible	to	
manufacture	a	long-range	eco-friendly	car	
without	compromising	on	performance.		
BlueEFFICIENCY.	Innovations	for	efficient	mobility.	
www.mercedes -benz.com.sg

Blue sky thinking
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Week	3:		
Electric	drive	technologies

Week	2:		
Engine	technologiesBlueEFFICIENCY	Singapore					Launch	campaign



BlueEFFICIENCY	Regional					Launch	campaign

For	regional,	a	four-page	BlueEFFICIENCY	advertorial	was	created	that	ran	in	Time	magazine.	This	was	followed	by	a	
separate	strip	ad	series	that	appeared	in	the	Wall Street Journal.	Whereas	the	Singapore	campaign	focused	specifically	
on	the	company’s	many	green	technologies,	the	regional	campaign	combined	a	unique	selling	point	of	each	model	with		
a	green	benefit.	For	example,	readers	were	told	that	the	sleek-looking	E-Class	Cabriolet	is	as	easy	on	the	environment,	
as	it	is	on	the	eye.
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At Mercedes-Benz, we are committed to optimising 
automotive technology for a sustainable future. Our platform
for achieving this is BlueEFFICIENCY. The new E-Class
Cabriolet, with its four-cylinder CGI engine is a step in

the right direction, reducing fuel consumption and CO2 
emissions by 23%, while propelling you from 0-100 km/h 
in 7.8 seconds. BlueEFFICIENCY. Innovations for efficient 
mobility. www.mercedes-benz.com/asia
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As easy on the environment  
as it is on the eye.

At Mercedes-Benz, we take our responsibilities seriously.
Which is why we have developed a series of initiatives
under our BlueEFFICIENCY platform to reduce the car’s 
impact on the environment. The new E-Class includes

improved aerodynamics and rolling resistance, weight 
reduction and better energy management, leading to a 23%  
cut in fuel consumption. BlueEFFICIENCY. Innovations for 
efficient mobility. www.mercedes-benz.com/asia
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An executive that advocates  
social responsibility.
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Reducing pressure on the environment takes initiative.
At Mercedes-Benz we call it BlueEFFICIENCY. It’s our 
roadmap for a sustainable, emission-free future. The
spacious B-Class F-CELL follows this lead with a 135 hp 

electric engine powered by hydrogen and oxygen. This 
allows for a range of 400 kilometres, with water vapour
being the only emission. BlueEFFICIENCY. Innovations for 
efficient mobility. www.mercedes-benz.com/asia

Fill it up with people, not petrol. Increase your heart rate 
while reducing your carbon tyre print.

There is no simple solution for engineering a greener 
future. That’s why we have created BlueEFFICIENCY, a
multi-layered initiative with an emphasis on fuel efficiency 
and CO2 emissions. The C-Class delivers on this promise 

with its spray-guided fuel injection CGI engine. Increasing 
torque by 27%, while cutting fuel consumption and CO2 
emissions by 15%. BlueEFFICIENCY. Innovations for efficient 
mobility. www.mercedes-benz.com/asia

A	
D

ai
m

le
r	

B
ra

nd

28

When natural resources are limited,  
ideas shouldn’t be.
BlueEFFICIENCY. Innovations for efficient mobility.

At Mercedes-Benz, eco-protection doesn’t stop at 
the exhaust pipe. We understand that in order 
to produce cars that will one day conform to our 
philosophy of zero emissions, we have to think 
beyond the emissions debate. We do this by 
evaluating the environmental impact a vehicle has 
throughout its entire lifecycle. How much energy  
is required to exploit the raw materials before 
production begins? What environmental impact 
will the vehicle have during production? What 
will its on-road effects be? And finally, how best 

to recycle its used parts and return them to the 
production line? We go to such great lengths 
because as the inventor of the automobile, we feel  
duty bound to be at the forefront of efficient 
mobility. But zero emissions without the loss of  
performance is not easily achieved. It takes radical 
ideas: ideas that we have already introduced, or  
are on the threshold of introducing. Today we 
present those ideas to you. Because when it comes 
to providing a sustainable motoring future, the  
hardest tests we face are the ones we set ourselves.
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In order to effect big change, 
sometimes you have to think small.
The demands of a sustainable future require
innovative solutions that are aptly provided by the 
holistic approach of our BlueEFFICIENCY platform. 
The focus is on a raft of small, but ingenious solutions 
that reduce fuel consumption and CO2 emissions. 

Aerodynamics
Recent aerodynamic innovations such as a
revolutionary radiator shutter, partially covered grille, 
underbody cladding, reduction of vehicle 
height and a more streamlined design 

have all had a positive effect on wind 
drag, leading to an increase in overall 
fuel efficiency of 1.2%. 

Kinetic Energy
Our clutch disengagement technology allows the 
vehicle’s automatic transmission to slip into neutral 
gear when stationary, lowering the engine revolutions 
and thus saving fuel. The recuperating braking
system, meanwhile, harnesses kinetic energy every
time the car brakes. This energy is then used to
charge the battery, further reducing fuel consumption 
and CO2 emissions.   
    
Rolling Resistance
Constant contact with the surface of the road results 
in tyre deformities over time. This has a braking effect 
on the car known as rolling resistance: the higher the 

rolling resistance, the higher the fuel consumption 
and CO2 emissions. Which is why we have developed
lightweight tyres with superior rubber compounds
and multi-layered mesh of high-strength steel to slow  
down this rate of distortion. This has reduced rolling  
resistance by 17 per cent, saving fuel and minimising  
your carbon tyre print.

             Weight Reduction
Designing lighter cars has vastly improved 

fuel efficiency without compromising on  
safety. An aluminium space -frame  
chassis, forged lightweight wheels and  

improved firewall insulation, among other  
things, have all helped to achieve a 30%  
weight reduction in some models. Another 

useful innovation is the plastic membrane placed 
in between the glass panels of the windshield. This 
absorbs wind noise and reduces the windshield’s
thickness, making it 1.2 kilograms lighter.

While all these measures may seem small, they make 
a big difference collectively, in our efforts to be at the 
forefront of mobility and efficiency.
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Engines that leave a lasting impression 
on you but not the environment.

Engine performance is a fundamental aspect of our 
BlueEFFICIENCY platform. In order to reach our goal 
of zero emissions we have taken several approaches: 
the optimisation of internal combustion engines; 
further efficiency improvements with hybridisation; 
and emission-free driving with fuel cell and battery-
powered vehicles.

Stratified - Charged Gasoline 
Injection technology
Our CGI engines are far superior to the conventional 
wall-guided direct injection system. That’s because the  
exact dose of fuel required for each driving situation is  
sprayed directly into the cylinders to ensure that every  
drop is used. With CGI technology you get more power 
and torque, while reducing your fuel consumption
and CO2 emissions by around 10%. 

Diesel technology
BlueTEC diesel engines combine optimised combustion 
with an advanced and complex catalytic converter 
system. This reduces carbon monoxide, hydrocarbons 
and particulate emissions by means of a chemical 
reaction. At the end of the process, all that is left is 
water, harmless nitrogen and the good feeling you get 
from doing your bit for the environment. 

Petrol hybrid technology
With hybrid vehicles the challenge has always been
to manufacture a car that doesn’t compromise on
performance, such as the S 400 HYBRID. The 120 -volt
lithium-ion battery is the first of its kind to be used
in series production. Extremely compact with a 
high-storage capacity, it has reduced fuel consumption 
in urban use by as much as 20%.

Three car models that produce zero emissions. 
Now that’s electric.

Back in the 1990s, Mercedes-Benz set itself the goal of  
developing long-range cars that produce zero emissions, 
while maintaining an impressive level of performance.  
That goal has now been achieved. We call it BlueZERO 
technology. 

BlueZERO F-CELL technology
The future has arrived. BlueZERO F-CELL technology 
combines zero emissions with long distance comfort 
and compelling performance. Unveiled in the United
States last year, the B-Class F-CELL requires no
mineral fuels such as petroleum whatsoever. Instead, 
the car relies on electric power generated by a reaction  
between hydrogen and oxygen in the fuel cell, with 
pure water being the only emission. What’s more, the 
B-Class F-CELL has an electrical range of more than 
400 kilometres and can accelerate from 0-100 km/h 
in 10 seconds.

BlueZERO E-CELL technology
Another drive concept is the BlueZERO E-CELL. It uses  
an innovative 120-volt lithium-ion battery and relies 
on an electric motor alone. Once again it operates 
without fossil fuels. For those who drive exclusively in  
urban areas it is the perfect low-noise emission-free 
option, with a range of up to 200 kilometres.

BlueZERO E-CELL Plus technology
BlueZERO E-CELL Plus uses a 1-litre turbocharged
petrol engine to power the generator, which provides
the electricity for this model. When necessary, the
three -cylinder petrol unit tops up the charge in
the lithium-ion battery. As a result, the vehicle can
cover up to 600 kilometres on one tank of fuel, while
also having a range of 100 kilometres on electric
power alone, making it ideal for both rural and urban 
driving situations.
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At	the	start	of	2010,	the	C-Class	received	a	facelift,	or	more	specifically	an	engine	lift,	after	being	fitted	with	Charged	
Gasoline	Injection	(CGI)	technology.	In	layman’s	terms,	this	is	an	optimised	combustion	engine	with	a	turbocharger	that	
generates	more	power	from	less	fuel.	This	essentially	became	the	brief.	More	power.	Less	fuel.	We	therefore	created		
a	series	of	press	ads	with	headlines	that	portrayed	this	best-of-both-worlds	scenario,	accompanied	by	a	dynamic	light	
streak	to	emphasize	the	car’s	agility.

C-Class	Singapore					Lifecycle	campaign
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Cycle & Carriage (Exclusive Dealer) Sales	Enquiries:	6298	1818.	Mercedes-Benz	Center,	301	Alexandra	Road.	Mon	-	Sat:	8.30am	-	7pm,	Sun	&	PH:	10am	-	6pm.

Its engine was designed by an expressionist.
Its fuel tank, by a minimalist.
The new C-Class with CGI engine technology.
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Performance art. That’s the new C-Class for you. Recently fitted
with more precise fuel injection technology, the C-Class is a lot 
quicker off the mark while reducing your fuel consumption 
and C02 emissions by around 10%. But the leaner, greener
and meaner engine is not the only advancement. The bi-xenon

headlamps, with LED daytime driving lights, allow for 
numerous settings to ensure that you are visible to oncoming 
traffic at all times. Then there’s the multimedia navigation 
system COMAND APS with Bluetooth® interface. It integrates 
all audio, telephone and navigation functions into one 

central controller with a pivoting 7-inch colour screen. 
This system also houses MUSIC REGISTER; a 4GB hard drive 
that enables you to copy and save music files from CD, DVD 
or memory card. The new C-Class. Another artistic triumph 
from Mercedes-Benz. www.mercedes-benz.com.sg

Cycle & Carriage (Exclusive Dealer) Sales	Enquiries:	6298	1818.	Mercedes-Benz	Center,	301	Alexandra	Road.	Mon	-	Sat:	8.30am	-	7pm,	Sun	&	PH:	10am	-	6pm.

More adrenaline. Less gasoline.
The new C-Class with CGI engine technology.
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When it comes to balancing power with fuel efficiency, 
no car is as even-handed as the new C-Class. This is 
because it has been fitted with Charged Gasoline
Injection (CGI) technology, an optimised combustion
engine with a turbocharger that gives you greater 

acceleration from less fuel. Take the C 200 CGI
BlueEFFICIENCY for example. It goes from 0-100km/h 
in an impressive 8.2 seconds, while reducing fuel
consumption and harmful emissions by around 10%. 
All this additional power is balanced with PRE-SAFE®. 

An all-encompassing occupant safety feature that
anticipates a collision and activates a series of 
measures that prepare the car’s systems to minimise
impact. The new C-Class. It’s the safest way to get
your pulse racing. www.mercedes-benz.com.sg

Cycle & Carriage (Exclusive Dealer) Sales	Enquiries:	6298	1818.	Mercedes-Benz	Center,	301	Alexandra	Road.	Mon	-	Sat:	8.30am	-	7pm,	Sun	&	PH:	10am	-	6pm.
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First away from the lights.
Last to pull into the petrol station.
The new C-Class with CGI engine technology.

The new C-Class gives you the best of both worlds. That’s 
because it’s been fitted with Charged Gasoline Injection (CGI) 
technology, an optimised combustion engine with a turbocharger 
that gives you greater acceleration, while reducing your fuel 
consumption and C02 emissions by around 10%. Take the C 200 

CGI BlueEFFICIENCY for example. It goes from 0-100km/h in 
a blistering 8.2 seconds. The DYNAMIC HANDLING package, 
meanwhile, with its push-button choice of Comfort or Sports 
Mode, readily responds to your mood. While the AGILITY
CONTROL package ensures that this extra pace is dealt with

comfortably. This is done by automatically adjusting the 
suspension set-up in accordance with the condition of the road 
and the speed at which you are travelling. The new C-Class. 
It eagerly responds to your foot. And your need to conserve fuel. 
www.mercedes-benz.com.sg

C-Class	Singapore					Lifecycle	campaign
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Mercedes-Benz	also	launched	the	striking	E-Class	Cabriolet	in	2010.	A	print	campaign	was	created	for	this	classic	
convertible	based	around	the	car’s	unquestionable	style.	The	new	E-Class	Cabriolet	also	saw	the	launch	of	AIRCAP,		
the	first	system	of	its	kind	in	the	world	to	deflect	wind	at	the	touch	of	a	button,	ensuring	a	draught-free	cabriolet		
experience	even	for	the	rear	seat	occupants.

E-Class	Cabriolet	Singapore					Launch	campaign
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On the road it doesn’t drive, it struts.
The new E-Class Cabriolet.

Stepping out of the new E-Class Cabriolet is like stepping
off the pages of a fashion magazine. It has a stunning body 
that turns heads wherever it goes. The contemporary, 
arrow-shape of the front-end extends from the distinctive
radiator grille, right across the entire bonnet. While the 
prominent, rising sideline blends into a muscular, toned tail 
end. This modern and decisive look is further enhanced by 

its twin headlamps and vibrant LED daytime driving lights. 
Meanwhile, keeping your coiffured hair in place is AIRCAP 
technology, an innovative new wind deflector. It is the first
system of its kind in the world that allows even the rear
occupants to enjoy a draught-free cabriolet experience at the 
touch of a button. The new E-Class Cabriolet. This season’s 
must-have. www.mercedes-benz.com.sg

Cycle & Carriage (Exclusive Dealer) Sales	Enquiries:	6298	1818.	Mercedes-Benz	Center,	301	Alexandra	Road.	Mon	-	Sat:	8.30am	-	7pm,	Sun	&	PH:	10am	-	6pm.
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Quietly self-assured, both inside and out.
The new E-Class Cabriolet.

Unlike most soft tops, the cabin in the new E-Class Cabriolet 
is largely devoid of noise. Numerous design improvements
to the body and superior soft top insulation give it the
quietest interior in the segment. It is also the first car in
the world to incorporate AIRCAP technology, an innovative 
stop-draught system that deploys a wind deflector to reduce 
interior turbulence in all four seats, further limiting noise. 
AIRCAP also maintains the cabin temperature when the 

roof is down. The Dynamic Handling package, meanwhile, 
enables you to go from a comfortable ride to a more agile
one at the touch of a button. The chassis is lowered by 15mm, 
the adjustable damping system and power steering become 
firmer and the accelerator response is noticeably sharper. 
Creating a ride as tranquil as it is thrilling. The new E-Class 
Cabriolet. Destined to make noise, but not on the inside. 
www.mercedes-benz.com.sg

Cycle & Carriage (Exclusive Dealer) Sales	Enquiries:	6298	1818.	Mercedes-Benz	Center,	301	Alexandra	Road.	Mon	-	Sat:	8.30am	-	7pm,	Sun	&	PH:	10am	-	6pm.
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Comfortably seats four, but why share the attention.
The new E-Class Cabriolet.

Meticulously designed with your comfort in mind; the cabin
in the new E-Class Cabriolet has been lengthened and 
widened to provide more room than its predecessor. It also 
comes with AIRCAP technology, a revolutionary stop-draught 
system that deflects the wind away from all occupants. 
There are also automatic seat belt feeders at your service, 
to stop you from exerting yourself. But as luxurious as it is

on the inside, the exterior is nothing short of attention 
grabbing. The prominent, arrow-shaped front-end with its 
distinctive radiator grille and exaggerated shoulder line give 
it a dominant yet refined look. While the twin headlamps
and LED daytime driving lights complement this air of 
distinction. The new E-Class Cabriolet. The most comfortable 
way to steal the limelight. www.mercedes-benz.com.sg

Cycle & Carriage (Exclusive Dealer) Sales	Enquiries:	6298	1818.	Mercedes-Benz	Center,	301	Alexandra	Road.	Mon	-	Sat:	8.30am	-	7pm,	Sun	&	PH:	10am	-	6pm.
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E-Class	Cabriolet	Singapore					Launch	campaign



The	Mercedes-Benz	S-Class	was	launched	in	2009.	In	an	effort	to	keep	the	car	fresh	in	people’s	minds,	a	facelift	campaign	
was	created	in	2010.	The	key	insight	for	the	S-Class	is	that	it	has	traditionally	been	the	car	of	choice	for	world	leaders.	
Keeping	this	in	mind,	we	created	a	series	of	press	ads	that	ran	in	various	publications	based	around	leadership	–	with	all	
headlines	alluding	to	what	makes	a	successful	leader.

S-Class	Singapore					Facelift	campaign
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Self-preservation is a crucial factor in any form of leadership.
It is a characteristic perfectly reflected in the S-Class,
particularly in its DISTRIONIC PLUS Proximity Control and 
PRE-SAFE® system. The former is a proximity mechanism 
that employs radar to help maintain a pre-set distance from 
the vehicle in front, making it easier to drive, especially in
stop-and-go traffic. In critical driving situations, the PRE-SAFE® 

system initiates precautionary measures by tensioning 
the front seatbelts and closing the side windows. If you still
hesitate to act, the autonomous PRE-SAFE® Brake kicks in
swiftly and emergency brakes are applied, resulting in a
significant reduction in the impact speed and the severity of 
the accident. Evidently, the S-Class takes the survival of the 
fittest seriously. www.mercedes-benz.com.sg

It shares a common trait with great leaders. 
An instinct for survival.
The S-Class with DISTRONIC PLUS Proximity Control and PRE-SAFE® system.

Cycle & Carriage (Exclusive Dealer) Sales	Enquiries:	6298	1818.	Mercedes-Benz	Center,	301	Alexandra	Road.	Mon	-	Sat:	8.30am	-	7pm,	Sun	&	PH:	10am	-	6pm.
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No matter how diverse the views of most world leaders are, 
they seem to agree on one thing: the S-Class. Whether it is 
the exquisitely designed interior or the elegant lines of this 
beautifully engineered marvel, it is easy to understand why 
most at the helm prefer to be driven in one. What makes the 
S-Class irresistible is its range of pioneering safety features,
many of which are firsts in the automotive industry. ATTENTION 
ASSIST, for instance, alerts you at the first sign of drowsiness

and recommends a break while Active Lane Keeping Assist
ensures the car stays the course. Like most leaders, it is adept 
at accommodating different views, thanks to its latest innovation, 
SPLITVIEW. This enables you to check out the navigation system 
while the passenger escapes into a world of entertainment: on 
the same screen. With so many leadership qualities, it is easy 
to understand why so many world leaders prefer the S-Class. 
Great minds, after all, think alike. www.mercedes-benz.com.sg

There is a simple explanation why most world leaders  
prefer the S-Class. It takes one to know one.
The S-Class with ATTENTION ASSIST, Active Lane Keeping Assist and SPLITVIEW.

Cycle & Carriage (Exclusive Dealer) Sales	Enquiries:	6298	1818.	Mercedes-Benz	Center,	301	Alexandra	Road.	Mon	-	Sat:	8.30am	-	7pm,	Sun	&	PH:	10am	-	6pm.
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Leadership is not always about where you are headed. It is 
also about how confident you are getting there. Especially
at night. Which explains the logic behind Night View
Assist Plus onboard the S-Class. Another world first by
Mercedes-Benz, this feature detects objects on the road 
thus giving valuable extra minutes to react to danger.
Because, in an emergency, every second counts. Adaptive

Highbeam Assist is another feature that reflects the 
uncompromising attitude of Mercedes-Benz to safety. 
It recognises oncoming vehicles and automatically adjusts 
the beam range to improve visibility. Together, these
revolutionary innovations make your S-Class the safest 
place on the road, while instilling confidence in you behind 
the wheel. Day or night. www.mercedes-benz.com.sg

The ability to see what lies ahead. 
The hallmark of a true visionary.
The S-Class with Night View Assist Plus.

Cycle & Carriage (Exclusive Dealer) Sales	Enquiries:	6298	1818.	Mercedes-Benz	Center,	301	Alexandra	Road.	Mon	-	Sat:	8.30am	-	7pm,	Sun	&	PH:	10am	-	6pm.

S-Class	Singapore					Facelift	campaign



R-Class	Singapore					Launch	campaign
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The	new	generation	R-Class,	launched	at	the	end	of	2010,	was	positioned	as	the	most	versatile	luxury	car	on	the	market.	
With	its	quintessential	Mercedes-Benz	style,	and	a	flexible	configuration	that	seats	seven,	we	coined	it	the	sophisticated	
seven-seater	for	all	occasions.	From	here	we	developed	a	print	campaign	that	showed	how	the	new	generation	R-Class	
is	right	at	home	in	any	situation,	be	it	ferrying	dignitaries	one	moment,	or	little	darlings	the	next.

42
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Cycle & Carriage (Exclusive Dealer) Sales	Enquiries:	6298	1818.	Mercedes-Benz	Center,	301	Alexandra	Road.	Mon	-	Sat:	8.30am	-	7pm,	Sun	&	PH:	10am	-	6pm.
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From jazz in the gardens to kindergarten.
The new generation R-Class. The sophisticated seven-seater for all occasions.

With an exterior designed to impress, and an interior
designed for excess, what a wonderful world it is riding 
in the new generation R-Class. The front of the car is more 
prominent, with a widened radiator grille and bumper
that stands upright. LED daytime driving lights and 
darkened headlamps complement this bolder look. While 
on the inside it is first-class comfort all the way, with a 
flexible configuration that seats seven. The NECK-PRO 

head restraints, meanwhile, provide additional lateral 
support for the head, while reducing the risk of injury in 
the event of danger. Of course, first-class travel demands 
a first-class entertainment system, which is duly provided 
by the Rear Entertainment package with CD/DVD player 
and two 8-inch screens. The new generation R-Class. 
Another beautifully composed masterpiece. 
www.mercedes-benz.com.sg

Cycle & Carriage (Exclusive Dealer) Sales	Enquiries:	6298	1818.	Mercedes-Benz	Center,	301	Alexandra	Road.	Mon	-	Sat:	8.30am	-	7pm,	Sun	&	PH:	10am	-	6pm.
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From high society to high chairs.
The new generation R-Class. The sophisticated seven-seater for all occasions.

Not many cars can ferry dignitaries one moment. And little
darlings the next. But then again the new generation R-Class 
is not your average luxury car. Bold outlines and a prominent 
front-end give it a resolute appearance, while the LED daytime  
driving lights and darkened headlamps add to the look. The 
rear is just as impressive; horizontally divided taillights with 
modified contours and LED indicator lamps. Generous is the
interior with its flexible configuration that seats seven. 

The rear seats, meanwhile, individually collapse to create a 
flatbed compartment floor. The anticipatory occupant protection 
system PRE-SAFE® provides peace of mind. Blind Spot Assist
widens your peripheral vision. And the NECK-PRO head 
restraints provide additional lateral support for the head, while 
reducing the risk of injury in the event of the unmentionable.
The new generation R-Class. For tycoons and tykes. 
www.mercedes-benz.com.sg

Chocolate fountains one day. Chocolate faces the next. 
The new generation R-Class with its genteel exterior 
and generous interior is the most versatile car in any 
segment. Bolder outlines, a squarish front-end and 
LED daytime driving lights give it a more prominent 
look. While on the inside it is first-class travel all the 
way. A flexible configuration that seats seven. Rear
seats that collapse, creating a flatbed luggage capacity  

of up to 1,950 litres, equivalent to six large suitcases. 
As with any Mercedes-Benz, great consideration is 
given to car safety. The anticipatory occupant protection 
system PRE-SAFE® provides peace of mind, while
Blind Spot Assist widens your peripheral vision like
never before. The new generation R-Class. Take it
on a Sunday outing. And take the whole entourage.
www.mercedes-benz.com.sg

From Sunday brunch to Brady Bunch.
The new generation R-Class. The sophisticated seven-seater for all occasions.

Cycle & Carriage (Exclusive Dealer) Sales	Enquiries:	6298	1818.	Mercedes-Benz	Center,	301	Alexandra	Road.	Mon	-	Sat:	8.30am	-	7pm,	Sun	&	PH:	10am	-	6pm.
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In	addition	to	the	R-Class	print	campaign,	an	in-store	installation	was	
also	created	for	Paragon,	Singapore’s	most	up-market	shopping	centre.		
With	the	R-Class	positioned	as	the	prestigious	seven-seater	for	all		
occasions,	the	installation	featured	stylish	cardboard	cutouts	depicting		
children	playing	alongside	jazz	musicians	to	showcase	the	car’s	
incredible	versitility.
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R-Class	Singapore					Launch	campaign
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Retail	Singapore					Remarkable	Drive

Each	week	Mercedes-Benz	runs	retail	ads	in	The Straits Times	car	section.	The	challenge	has	always	been	to	publicise	the	
retail	division’s	promotional	offer,	without	compromising	the	brand’s	tone	and	manner.	The	Remarkable	Drive	campaign	
on	the	facing	page,	and	the	Christmas	campaign	on	the	subsequent	page	are	two	good	examples.	In	both	cases,	readers	
were	greeted	with	a	teaser	message	that	kept	the	brand’s	equity	intact.	The	mechanics	of	each	promotion	were	then	dealt	
with	on	subsequent	pages.	Overleaf,	you	will	also	find	a	small	sample	of	the	best	weekly	retail	ads	for	the	year.	The	ads	
chosen	are	those	that	successfully	met	the	challenge	of	articulating	the	retail	offer	in	an	elegant	and	tasteful	manner.

Cycle & Carriage (Exclusive Dealer)	Sales	Enquiries:	6298	1818.	Mercedes-Benz	Center,	301	Alexandra	Road.	Mon	-	Sat:	8.30am	-	7pm,	Sun	&	PH:	10am	-	6pm.

Some call it the promotion of the year.
We call it a Remarkable Drive.

If	you	have	been	thinking	of	buying	your	dream	
car,	this	is	probably	the	best	piece	of	news	you	

will	read	all	day.	A	brand	new	Mercedes-Benz	is	now	
far	easier	to	own	than	you	might	have	imagined.	
Cycle	&	Carriage	has	just	launched	its	Remarkable	
Drive	campaign,	the	promotion	of	the	year.	Now	

the	Mercedes-Benz	of	your	choice	comes	with	four	
privileges	of	ownership:	Secure,	Enhancement,	
Financing	and	Maintenance.	Here	is	where	your	
red	carpet	privileges	begin.
	
SECURE PRIVILEGE  Of	the	four	privileges,	the	Secure	
privilege	is	probably	closest	to	your	heart.	You	will	
receive	an	early	bird	discount	and	an	overtrade	
offer	that	gives	you	a	total	of	up	to	$10,000	to	
substantially	increase	the	value	of	your	used	car.	
	
ENHANCEMENT PRIVILEGE  Next	comes	the	
Enhancement	privilege	to	help	you	customise	your	

car	with	free	accessories	upgrades	or	accessories	
credits.	So	depending	on	the	model	you	select,	
accessories	such	as	GPS,	Huper	Optik,	reverse	
camera	and	boutique	merchandise	could	save	you	
a	further	$2,000	or	more.	
	
FINANCING PRIVILEGE  The	Financing	privilege	
is	even	more	remarkable.	An	unmatchable	cash	
rebate	of	up	to	12%,	which	is	higher	than	the	
industry	norm,	could	save	you	a	sizable	amount	
of	up	to	$25,900.	Alternatively,	you	can	choose	to	
enjoy	the	low	interest	rate	of	2.20%	p.a.	Did	we	not	
say	we	would	ease	you	into	your	new	car?	

MAINTENANCE PRIVILEGE  Last,	but	not	least,	
you	can	look	forward	to	up	to	50%	discount	on	
selected	maintenance	packages	with	your	
Maintenance	privilege.	Over	and	above	that,	
you	get	complimentary	service	credits,	which	
can	be	redeemed	for	servicing	and	purchasing	
maintenance	packages.	All	 in,	you	can	expect	
substantial	savings	for	years	to	come.	To	begin	your	
red	carpet	privileges,	simply	call	us	on	6298	1818	
or	visit	the	Mercedes-Benz	Center	today	to	find	
out	more	on	the	promotion	of	the	year.	
www.mercedes-benz.com.sg

Cycle & Carriage (Exclusive Dealer)	Sales	Enquiries:	6298	1818.	Mercedes-Benz	Center,	301	Alexandra	Road.	Mon	-	Sat:	8.30am	-	7pm,	Sun	&	PH:	10am	-	6pm.

ADVERTISING	FEATURE

Some	call	it	the	promotion	of	the	year.
We	call	it	a	Remarkable	Drive.
Enjoy	4	red	carpet	privileges	with	total	savings	of	up	to	$39,000	on	a	new	Mercedes-Benz.

B-Class: Enjoy remarkable savings of up to $22,352

E-Class: Enjoy remarkable savings of up to $38,908

C-Class: Enjoy remarkable savings of up to $35,780 S-Class: Enjoy remarkable savings of up to $39,192 SLK-Class: Enjoy remarkable savings of up to $38,316

ENHANCEMENT PRIVILEGE
• Boutique vouchers
• Accessories upgrades 
• Accessories credits

FINANCING PRIVILEGE
• Unmatched cash rebates of 12% 
• Low interest rate of 2.20% p.a.

MAINTENANCE PRIVILEGE
• Substantial service credits 
• 20% – 50% discount on nano sealant  
 package
• 20% discount on body care packages
• 20% discount on air-con package
• 30% – 50% discount on Star Collection  
 & Return Services

SECURE PRIVILEGE
• Early bird discount
• Extraordinary overtrade
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Retail	Singapore					Christmas Retail	Singapore					Weekly	retail	press	ads

The best time of year
to wish upon a star.

Cycle & Carriage (Exclusive Dealer) Sales	Enquiries:	6298	1818.	Mercedes-Benz	Center,	301	Alexandra	Road.	Mon	-	Sat:	8.30am	-	7pm,	Sun	&	PH:	10am	-	6pm.

Put yourself at the top of your Christmas gift list. Because now 
is the best time to drive home a Mercedes-Benz, thanks to 
our festive upgrade packages. Why wait for Santa when 
you can book a B-Class, C-Class, E-Class or the S-Class
and get a complimentary upgrade to the next Class. 

For example, book the C 200 CGI BlueEFFICIENCY and get 
an upgrade to the E 200 CGI BlueEFFICIENCY with savings 
of over $29,000. We think you deserve it. Head down to the 
Mercedes-Benz Center today or call 6298 1818.
www.mercedes-benz.com.sg 

The Mercedes-Benz Christmas Upgrade Celebration. 
 Book a Mercedes-Benz and enjoy a complimentary upgrade to the next Class.

Conditions	apply.

Cycle & Carriage (Exclusive Dealer)	Sales	Enquiries:	6298	1818.	Mercedes-Benz	Center,	301	Alexandra	Road.	Mon	-	Sat:	8.30am	-	7pm,	Sun	&	PH:	10am	-	6pm.

Driving in style now has plenty of advantages. When you book
selected models, you will immediately get 68% off your COE,
and a trade-in booster which will increase the value of your
used car. You will also receive a service package with credits
that you can use for grooming, servicing and purchasing

accessories. To further reduce your financial outlay, there’s an 
8% cash rebate with a subsidised interest rate. This offer is valid 
for a limited time and on limited units only, so call 6298 1818
at once to arrange a test drive. Because with a deal this good,
there’s no time for hesitation. www.mercedes-benz.com.sg

Cars unlike any other. With an offer the others can’t offer.
Enjoy 68% off your COE, a service package and a trade-in booster when you book a Mercedes-Benz.

A new car package that values your used car as highly as you do.
Book a new Mercedes-Benz E-Class to enjoy a 7% trade-in booster.

Take a last appreciative look at your current car, because it is 
worth more than you realise. When you book the new E-Class, 
we will give you a trade-in booster that gives you 7% of the 
original list price added to the trade-in value of your used car. 
Not a bad way to seize the day and drive away in one of the 
finest executive sedans. Our other overtrade offers are just as 

exciting. For instance, you could get $13,000 on the dynamic
C 200 CGI BlueEFFICIENCY. Or $20,000 on the sporty SLK 200
KOMPRESSOR. And $25,000 on the luxurious S 350 L. So if you
place as much value on your current car as we do, head down
to the Mercedes-Benz Center today or call 6298 1818.
www.mercedes-benz.com.sg

Cycle & Carriage (Exclusive Dealer) Sales	Enquiries:	6298	1818.	Mercedes-Benz	Center,	301	Alexandra	Road.	Mon	-	Sat:	8.30am	-	7pm,	Sun	&	PH:	10am	-	6pm.

Enjoy $13,000 overtrade on the C 200 CGI BlueEFFICIENCY.

Enjoy $20,000 overtrade on the SLK 200 KOMPRESSOR.

Enjoy $25,000 overtrade on the S 350 L.

Conditions	apply.

Cycle & Carriage (Exclusive Dealer)	Sales	Enquiries:	6298	1818.	Mercedes-Benz	Center,	301	Alexandra	Road.	Mon	-	Sat:	8.30am	-	7pm,	Sun	&	PH:	10am	-	6pm.

Good things come to those who don’t wait. When you book selected
models, you will immediately get 68% off your COE, and a trade-in 
booster which will increase the value of your used car. You will 
also receive a service package with credits that you can use for 
grooming, servicing and purchasing accessories. To further reduce 

your financial outlay, there’s an 8% cash rebate with a subsidised 
interest rate. This offer is valid until this weekend and on limited
units only, so call 6298 1818 at once to arrange a test drive. 
Because with a deal this good, there’s no time for hesitation.
www.mercedes-benz.com.sg

Our cars are built to last. But our offer expires this weekend.
Book a Mercedes-Benz this weekend to enjoy 68% off your COE, a service package and a trade-in booster.



Year	End	Regional					Summation	ad
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From reaching for the sky to blue-sky thinking.
It’s been one of our most memorable years yet.
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The year 2010 will be remembered at Mercedes-Benz for 
two remarkable achievements. The first was the launch of the 
SLS AMG – the world’s most fascinating super sports car.
Famed for its iconic Gullwing doors that reach for the heavens, 
it has also been compared with the strongest forces of nature. 
Its 6.3-litre V8 engine is capable of propelling the car from 
0-100 km/h in 3.8 seconds, while reaching a top speed of 
317 km/h. Giving it all the power of a category six hurricane.
Little wonder then it has gone on to win virtually every 
design and performance award worth winning. Next came

BlueEFFICIENCY, our environmental movement for a
sustainable, emission-free future. After daring to think big in 
the early 1990s, Mercedes-Benz now has no less than 85 models 
containing BlueEFFICIENCY technologies. All of which place
far less burden on the environment. The B-Class F-CELL,
launched in the United States this year, is an electric car that 
obtains its power from a chemical reaction between hydrogen 
and oxygen in the fuel cell, with pure water being the only 
emission. It just goes to show that when you put your mind 
to it, the sky’s the limit. www.mercedes-benz.com

To	close	the	year,	Mercedes-Benz	regional	created	a	summation	ad	to	highlight	the	company’s	key	achievements:	the	
SLS	AMG	and	BlueEFFICIENCY.	But	as	successful	as	last	year	was,	2011	promises	to	be	even	better,	with	Mercedes-Benz	
celebrating	its	125th	anniversary.
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